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VINUNIVERSITY

College of Arts and Sciences:

* Psychology

* Multimedia Communications
* Economics




Flexible and multidisciplinary: a “personalized learning experience” -

Option to Minor or Double Major, e.g., “Communications & Psychology”,
“Economics & Psychology”, “Economics & Communications”, etc. \

Internship to translate learning into the workplace
Critical thinking,

human and soft
skills (EXCEL)

Deep knowledge
& Technology

One-to-one tutoring and personal careers advisor

Optional study abroad with credit transfer

Active
learning

Thematic study grouped by issues of contemporary relevance

Project-based

Validated by Cornell University learning




BA PROGRAM

] Basic Structure
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: College Major Electives Internship/
VinCore | o Core 2k (30-40 ar (10-20 |4k | Capstone
(35 credits) (15 credits) credits) credits) (12 credits)
. Y AN J | 2N )

BA =>120 credits
BA + Minor = >135 credits
BA + Major 2 = >150 credits

Minor: >15 credits in recognized courses
Major: 230 credits in recognized courses
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Year 1

The Connected World

First Year Seminar
(2 credits)

Statistics for Social
Sciences
(2 credits)

o

N

/

VinCore
(15 credits)

Intro to Major
(3 credits)

J

Free Electives
(8 credits)

Year 2
Thinking Capacities

p

N

»

/

College Core

Year 3
Society and Change

-

N

Sustainability & Global
Development
(2 credits)

Digital Arts and Sciences
(2 credits)

VinCore
(8 credits)

-~

J
»

Year 4
Professional Preparation

~

Internship
(12 credits)

Or

Internship + Capstone

Project

Advanced Courses in
Major
(15 credits)

(12 credits)
Advanced Courses in
Major
(15 credits)

Free Electives
(3 credits)

|

Global Perspectives
(2 credits)
Logic & Scientific Method
(2 credits)
~
VinCore »
(12 credits)
o J
4 )
Major Core Courses
(10 credits)
\ J
C D
Free Electives
(6 credits)
\ AN
VinCore Major

Free Electives
(3 credits)

AL

.

Free Electives

Internship




Year 1. Theme: Connected World
- CAS1011: First Year Seminar
- CAS1020: Statistics for Social Sciences

Year 2. Theme: Thinking Capacities
- CAS2010: Global Perspectives
- CAS2020: Logic and Scientific Method

Year 3. Theme: Society and Change
- CAS3010: Global Development and Sustainability
- CAS3020: Digital Arts and Sciences




VINCORE

Working
with the Brain

Character

Working

with

Technology

Working with

Others

@ Career

Sustainability
and Global
Citizenship

Working
with the Self

& Connections



1.

Major in PSYCHOLOGY

Introduction to
Psychology [2]

Biological Foundations of
Behavior [3]

Research Methods in
Psychology [3]

. Social Psychology [3]

Developmental Psychology [3]

. Cognitive Psychology [3]

Business and Organization Focus

Forensic Psychology [3]
Cross-Culture Psychology [3]
Psychology of Personality
[3]

Organizational Psychology
[3]

Psychology of Work
Motivation [3]

Forensic Psychology [3]
Cross-Culture Psychology [3]
Psychology of Personality
[3]

Introduction to School
Psychology [3]

Child and Adolescent
Psychopathology [3]

. Consumer Behavior [3]

. Group Dynamics [3]

. Employee Stress, Wellbeing
and Safety [3]

. Psychological Assessment at
Work [3]

Theories of counseling and
Psychotherapy [3]

Child Observation and
Assessment [3]

Learning Disabilities [3]
School Consultation [3]




Career Pathways in Psychology

» Clinical » Behavior Analyst
Psychologist
» Career
» Counselor Counselor/Life
Coach
» Educational/Child
Psychologist » Human
Resources
» Therapist Manager
» Research » Marketing
Psychologist Specialist



Major in MULTIMEDIA COMMUNICATION

Digital Communication Focus

/ \ /1 Digital Marketing and \

1. Media Production [3]
Advertising (CBM) [3]

2. Social Media Management
[3] 2. User Experience Design [3]
. Writing for Digital Media [2] 3. Advancgcl Multimedia
Visual Communication [3] P':"f’”“"’" !3] )
Web design and 4. Digital Media Metrics [3]

/ \ development [3] 5. Usability Testing and

1. Oral Communication [2] \ / \ Evaluation [2] /

2. Intro to Digital
Communication [3]

1. Introduct'ion_to 3. Introduction to Public
Communications [3] Relations [3] Public Relations Focus

4. Introduction to Data

v op W

Visualization with Tableau [2] - -
\ ﬂ Media Production [3] \ /1 Corporate Communication \
2. Social Media Management 3
3] 2. Maedia Relations [3]

3.  Writing for Public Relations

. Crisis Communication [3]
[2] 4. Reputation Management
4, Strategic Communication [3]
[3]

5. Advanced Media Relations
Public Relations Campaigns 2]

[3] ) -

w

/

\5.




Career Pathways in Multimedia Communication

> Public Relations

(PR) Specialist > Advertising and

> Corporate Marketing
Relations Manager S Contert

» Media and Writer/Editor
Journalism 5 Cocial Media

> Health Manger

Communication

» Non-Profit/NGO
Communications

» Brand Strategist Officer

Manager




Major in ECONOMICS

Digital/Innovation Focus

Machine Learning [3] :
Time Series Econometrics Making The Modern World:

3] The Industrial Revolution in

Big Data Econometrics [3] Global Perspective [2]_
Artificial Intelligence [2] . Development Economics [3]
Energy Economics [2]

Innovation System for !
Real Estates Economics [3]

Science and Technology [2]

Principles of Microeconomics

E]

Principles of Macroeconomics

1. Introduction to Economics i 3]
[3] . Statistical Method in Market Focus

Economics [3]
Econometrics [3]
Economic Applications of

Game Theory [3] . Industrial Organization and
Psychology and Economics Public Policy [3]

[3] _ . Competitive Strategy and
Strategy and Information [3] Industrial Organization [3]
Environmental Policy and Finance and Society [3]

Economics [2] Financial Crisis [2]
Economics and E-Commerce

[2]




Career Pathways in Economics

» Financial
Analyst
Y » Supply Chain
» Policy Analyst Analyst
> Market > :/Toduct A
Researcher anager lakabig
> Academic » Loan Officer /é V 4
Researcher o ———.
» Quantitative —— R,
Risk Analyst

> International
Trade Specialist




ACADEMIC OPPORTUNITIES

J Opportunities to Join
Exchange Programs with Top
150 Universities Worldwide

AGREEMENT OF ACADEMIC C S ZGREEMENT OF ACADEMIC COOPERATION
SIGNING CEREMON. SIGNING CEREMONY
. BETWEEN vmumvznsrn'f "y \BETWEEN IVERSITY AND
D u a I D e r.e e a n d J O I nt UNIVERSITY OF SOUTH CAR/, " X 163 - :JNIVERSITV;*_U‘IHCAROI‘
= Hano' ' “~*~am, June *>* " = ; -4 Hanoi, VI:':"} Qnemh, 2024 =%°=
(=S . A sasa
4 == 8 . P ) &

Degree Programs with Partner
Universities (e.g., 3+2, 3+1
program)

[ Single semester exchange
student opportunities




ACADEMIC PARTNERS

ACADEMIC
PARTNERS

UNIVERSITYOF
BIRMINGHAM

4&sh CORNELL
JUNIVERSITY

SOUTH CAROLINA

COLORADO STATE B
University at Buffalo ll \N\o47/ UNIVERSITY




(J Number of credits: 12
1 Length: 640 hours
(] Timetable: Year 3+

 Description:

1 All graduates are required to complete an internship iscioo.
or work-based research project in their fourth year

[ The sector should be relevant to their major and
career pathway

[ Can use existing connections e.g., VinSchool for
education psychology focus

W Future VinUni student's internship locations:

Local companies: FPT, Techcombank, Melia Hotel, VinGroup Ecosystem, Beta Group, S-Connect,
etc. International companies and organizations: Facebook Internship Program, Google Internship
Program. Local and International NGOs



INTERNSHIP PARTNERS

viﬁUNlVERsnv

College of Arts and Scie ngs

INTERNSHIP PARTNERS

CAS has established connections with many
industry partners and is seeking memorandums of
understanding to provide internships for our

: students . .
VINMEC o3 36
HEALTHCARE SYSTEM VINSCHOOL

betacrour%” B Viét Nam News,

SCONNECT
ACADEMY

@ THE NATIONAL ENGLISH LANGUAGE DAILY




FIND OUT MORE ! STAY IN TOUCH WITH CAS !

’«\ VINUNIVERSITY facebook

CAS Website CAS Fanpage
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